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Ein einzigart iger 
Diamant. 
E ine ausserge-
wöhnl iche 
Persönl ichkeit. 

Eva Green trägt die 
Kollektion «La Dame 
Blanche» mit dem 
Montblanc Diamanten. 
Sein Schliff ist so 
einzigartig wie Eva 
Greens Engagement 
als Markenbotschaf-
terin der Montblanc 
Kulturprojekte. 

Zürich Paradeplatz Demnächst: Genf Place du port 1 Lugano Via Pretorio 7 Ab juli: Basel marktplatz 34
Crans-Montana Rue du Prado 12 Zermatt Bahnhofstrasse 15 Gstaad Grand Hotel Bellevue www.montblanc.com
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1  Luxury and beauty: haute couture from Gianni 
Calignano. 2  Sequins and laser effects for glamorous  
fabrics in keeping with the zeitgeist. 3  Craftsmanship 
and a love of detail are what makes Schlaepfer fabrics 
so unique, rare and luxurious. 4  Martin Leuthold, 
the Schlaepfer creative genius. 5  At Schlaepfer, an 
800-year-old tradition and state-of-the-art technol-
ogy fuse into distinctive creations. 6  Star designer 
Gianni Calignano creates a breathtaking evening 
dress from delicate lace. 7  A bit frivolous and very 
glamorous: Georges Chakra’s interpretation.
Further information: www.jakob-schlaepfer.ch

�How many new fabrics do you and 

your team develop each year?

We create four big collections for couture and 

prêt-à-porter luxe, plus various special collec-

tions for retailers in Saudi Arabia, for example, 

or a luxury collection for day wear in Japan. 

That’s because traditional evening wear in  

Japan is still the cotton kimono, so if you want 

to parade an exquisite new outfit, you have to 

do it at work. So all in all, we produce about 

2500 creations every year.

That’s a huge number.

Yes, it is. And it’s thanks to this variety that 

we’re able to work for all designers, produc-

ing something for every taste and style. After 

all, fabric is just a semi-finished product. It’s 

the customer who has to come up with the 

end product. And to give it a label – be it Dior, 

Lacroix or Chanel.

�Are you sometimes disappointed with 

how your fabrics are used?

That’s a risk you have to take – in fabrics, as 

in fashion. A lot of things in fashion are based 

on gut feeling. We’re much less cerebral than 

architects, or artists who want their works to 

last for an eternity. Our products are trendy 

and short-lived. The real beauties don’t get 

noticed until years later. The loveliest Dior cre-

ations, for example, amount to no more than 

two or three hundred dresses – out of a total 

of thousands.

�Do you personally have a favourite 

designer? 

My great teacher and mentor was Emanuel 

Ungaro. I first met him in the sixties and he 

taught me an incredible amount. And then 

there is Karl Lagerfeld, for whom I have the 

very highest regard. He’s the Arthur Rubinstein 

of fashion in that his greatness lies in his in-

terpretations – of Chanel, Fendi, or any other 

collection he turns his hand to. He always gets 

the best out of them.

 

�How do you feel about déjà vu in 

fashion? Does it bore you?

No, not at all. I’ve now reached an age when 

revivals start happening. But what we’re doing 

today is completely different from what people 

did back then. As long as they don’t just copy 

the past, but rather draw inspiration from it, 

or reinterpret it, then I can live very well with 

revivals. |
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p o w e r  r e s e r v e.  P o w e r  r e s e r v e  i n d i c a t i o n  o n  m o v e m e n t  s i d e.  H a c k i n g  s e c o n d s.  M o s e r  i n t e r c h a n g e a b l e  e s c a p e m e n t . 
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                                                     T H E  PA S S I O N S  O F  T H E  M O S E R S

Basel, BUCHERER – Genève, L’HEURE ASCH – Lugano, VALENTE – Luzern, EMBASSY 

St. Moritz, EMBASSY-LA SERLAS – Zürich, BUCHERER 

Preview No. 3 | Autumn – Winter 2008/09

Hermès and Jean-Claude Ellena 

Perfumer Jean-Claude Ellena is a master of illusion, a consummate story-

teller. What he likes best is to tell travel stories. As the Hermès perfumer, 

he creates scents redolent of poetry and longing. | Hermès und Jean-

Claude Ellena Meisterparfumeur Jean-Claude Ellena ist ein Illusionist, ein 

Künstler, der es wie kein anderer versteht, Geschichten zu erzählen. Am 

liebsten erzählt er Reisegeschichten. Für Hermès, deren Hausparfumeur 

er ist, kreiert er Düfte voller Poesie und Fernweh.  

The Aston Martin DB5 is back

The Aston Martin DB5 from the legendary James Bond thrillers “Goldfin-

ger” and “Thunderball” is the most famous car in film history. The four-

wheel star has now been restored to its original condition. An exclusive 

workshop report for all James Bond and car fans. | Der Aston Martin 

DB5 ist zurück Der Aston Martin DB5 aus den legendären James Bond-

Filmen «Gold-finger» und «Thunderball» ist das berühmteste Auto der 

Filmgeschichte. Jetzt wurde der Star auf Rädern originalgetreu restauriert. 

Ein exklusiver Werkstattbericht für alle James Bond- und Autoliebhaber. 

Das Auge, das Alberto Giacometti fotografierte

Ernst Scheidegger (86), der berühmte Schweizer Fotograf, hat sein Auge 

früh auf Alberto Giacometti (1907-1966) geworfen und dem Künstler mit 

zum Weltruhm verholfen. Ein ungewöhnlicher Besuch mit Blick in eine 

ruhmreiche Vergangenheit. | The eye that photographed Alberto 

Giacometti Ernst Scheidegger (86 years old), the famous Swiss photog-

rapher, kept an eye on Alberto Giacometti (1907-1966) from early on 

and helped the artist achieve worldwide fame. An unusual visit with a 

look at an illustrious past.
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Das Juwel verlangt nach ausserordent-

lichem Handwerk. Nach Erfahrung  

und Wissen in der Wahl der wertvollsten 

Edelsteine. Doch erst die inspirative 

Kreation, das Spiel mit Material, Farbe 

und Licht schafft die entscheidende 

Qualität: Schafft es, dass das grösste 

Glanzstück nicht der Schmuck ist. 

Sondern Ihr persönlicher Auftr itt. 

I nsp i ra t i on
m a d e  b y  G ü b e l i n .
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